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Hem sphere Gold Inc. (HPQ)
Current: $1.00
Mar ket Alert - Strong Buy

CGol d investors find safe haven as the US Dol | ar conti nues
to drop throughout 2007.

Mar ket St at us:

Si nce 2006 market annalists predicted gold to hit $800 per ounce within
two years. Gold has hit $812 an ounce just one year |later due to depleted
gold supplies and a falling US Dol lar.

In an effort to find nore gold, recent findings of large Gold deposits
in Suriname has turned this small country into a nodern day gold rush

Hem sphere Finds Gol d!

Hem sphere Gold.s Properties are sitting right in the mddle of the |argest
gold mines in the region and advanced exploration has already found gold
deposits as high as 3.55 ounces/ton. This region has al ready becone know
as the Gold Belt.

6 Reasons To Om HPA

Gold is on a Bull Run, clinbing over $200 an ounce in just 9 nonths.
Gold denmand is at record highs and is expected to continue increasing.
3: Hemi sphere has the cutting edge technol ogy and financial teamto take
this all the way.

4: Hemi spheres property sits right in the mddle of the Gold Belt where
over 50 mllion ounces of gold have already been extracted.

5: Recent findings have pushed share prices up over 120%in the | ast

30 days.

6: Gold is a traditional safe haven for investors in tinmes of trouble

as it keeps its value greater than currency.

1
2:

Hem sphere is launching a full scale nmarketing canpaign with coverage

al ready found on sites like Stockguru.com Wth huge results already
confirnmed HPA@ is noving into the final stages of exploration.

This |l eaves nothing left but mning a |l arge deposits in a prined market.

HPA should be on the top of your list for your next investnent consideration
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